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1.Course description  
    Students enrolled in the course of “Professional English in Use” will 

experience the Intelligent Business Intermediate in their classes. This course aims to 
serve as a practical guide to introduce language learners to the world of Business 
English instructions; financial environment, as well as, to boost students’ ability to 
deliver instruction to both pre-professional and working fields. Intelligent Business is 
oriented to develop learners’ not only speaking and writing skills, but there are a lot of 
materials to uplift other skills like, reading, listening and coping with different real 
practical cases. The course reflects the fast-changing world of business and finance 
with thoroughly updated material from authentic sources such as the magazines “The 
Economist” and “Finance”. This course consists of 15 topicbased units (Intelligent 
Business) designed to develop the communication skills and business/finance 
knowledge that students need to succeed in today’s world  

2. Course pre-requisite 
         English II 

3.Course objectives  
The course aims at developing students four skills of reading, listening, writing 

and speaking from intermediate to a higher level.   
 

4. Learning outcomes 

Learning outcomes upon finishing the course: Students should know: 
- Intermediate business vocabulary;  
- to communicate in practical, business oriented situations;  
- to use business vocabulary appropriately;  
- to write e-mails, memos, reports, minutes, press-releases, business and information 
letters.  
- to discuss and respond to the issues in the articles;  
- to use business language skills (giving presentations, negotiating, telephoning, giving 
teleconferences, etc.);  
- to read and understand messages, letters, etc. and to respond appropriately  
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English III (Advanced) (Compulsory) 
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1. Course Description 

PEU course focuses on the practical application of principal language skills with 

emphasis and focuses on the basics of business writing and oral communication in 

business-related situations or contexts. Students are given a firm base and effective 

knowledge of business English. 

The course provides language instruction and training in business communication, 

including business correspondence, negotiations, formal presentations, informal 

networking, business vocabulary, report and proposal writing, vocabulary for 

professional purposes, and reading for professional purposes. 

Language skills addressed include: listening, fluency development, oral intelligibility, 

reading, grammar, writing, and vocabulary development. 

 

2. Course pre-requisites 
B2/C1 

 

3. Learning outcomes 
The target audience of the course is students enrolled with B2+ and Cl who have 

solid background knowledge in academic English. At the end of the course they are 

expected to maintain existing level and reach B2 + or C1+ levels.  

After the successful completion of the course, students will be able to develop:  

 

Reading skills- 

• Identify key ideas and details in a text, summarize information from reading and skim 

and scan different articles; 

• Comprehend vocabulary in and from context; 

Listening skills- 

• Listen and read for specific information, gist, key ideas, general ideas, and understand 

implied ideas in the lectures; 

• Listen and identify speakers in a telephone conversation, listen for attitude and 

numerical information and check information and make small talk 

Speaking skills- 

• Interpret and present information in graphs and charts and describe statistical trends 

and products; 

• Make contrasts, comparison, requests, persuade and complain on different topics;  

• Provide suggestions and recommendations and talk about advantages and 

disadvantages ; 

• Express opinion, tendencies, cause and effect, and reasons;  

Writing skills- 

• Categorize and use formal and informal registers; 

Write descriptions, definitions, e-mails, memos, reports, business and information 

letters; 
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Management (Compulsory) 
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1. Course description 

 This course introduces students to the concept of management systems, 
exploring classical principles, approaches, methods and models of decision-making 
within business structures. The curriculum covers major management schools of 
thought, analytical frameworks for assessing a company’s micro and macro 
environment, core managerial functions, key leadership theories and essential aspects 
of human resource management. The course focuses on analyzing real business cases to 
help students apply management theory in practice and improve their analytical, critical 
and creative thinking skills. 
 

2. Course pre-requisites 
There are no prerequisites. 
 
 

3.Course objectives  
Formation of knowledge and skills in the theory and practice of “Management” 

 
4. Learning outcomes 

Knowledge Core concepts and foundational theories of management 
Major schools of management and their key approaches 
Principles and methods for analyzing the micro and macro 
environment 
Essential managerial functions 
Leadership theories and fundamentals of human resource 
management 

Abilities Applying principles and methods in business environment 
analysis 
Developing and evaluating managerial decisions 
Applying theory to practical situations, analyze real business 
cases and formulate informed conclusions  
Demonstrating teamwork and leadership skills 

Competencies Making decisions based on critical and analytical thinking 
Demonstrating effective communication and presentation skills 
in management 

 
5. Independent learning and assignments  

 Independent education is conducted in order to deepen students' knowledge of 
this subject. It includes independent reading of primary and secondary literature, 
analysis of cases, writing and analysis of short essays/colloquiums. In particular, within 
the framework of the presented course, it is planned to strengthen the main theoretical 
materials through 6 cases. Current assessment (CA) includes both individual 
(oral/written essay) and group (group discussion and presentation) work. Also, for the 
intermediate control (IC), the student is expected to prepare individually on the selected 
special literature - the assessment is carried out in the writing form of a test/open 
questions. 
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Microeconomics (Compulsory) 
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1. Course description 
 This subject is aimed at students' mastering theoretical knowledge that reveals 
the dynamics of consumer behavior and well-being, the most important relationships 
and interactions between economic parameters of a company's activities. As a result of 
studying microeconomics, students will gain a general understanding of the main 
categories and postulates, economic tools and models used to analyze the formation and 
state of markets, state policy, the behavior of economic agents, learn to work 
independently with scientific articles and reports, and analyze the consequences of 
various economic decisions from the point of view of economic efficiency and social 
justice. In addition, attention is paid to the application of knowledge and skills in solving 
problems arising at the microeconomic level. 

 
2.Course pre-requisits  

 
No prerequisites are required for this subject. 
 

3. Course objectives  
The purpose of the subject is to explain to students the essence and specific 

features of the mechanism of functioning of a market economy at the micro level, to 
familiarize them with the scientific foundations of the activities (behavior) of economic 
agents, and to form knowledge and skills for applying it in practice in order to make 
optimal economic decisions in various economic conditions. 

 
4. Learning outcomes  

Upon successful completion of this subject, students will acquire the following 
skills: 
1. Explain economic phenomena based on microeconomic laws; 
2. Apply the knowledge gained, forms and methods of economic management in the 
current economic conditions; 
3. Make rational economic decisions and use economic knowledge in professional 
activities, calculate the main economic indicators that assess the activities of the 
enterprise; 
4. Analyze market development trends and show ways to increase the competitiveness 
of enterprises in this market; 
5. Be able to foresee the consequences of decisions being made, and make suggestions 
and recommendations to reduce potential risks. 

 
 

5. Independent learning and assignments  
Independent work is carried out in order to deepen students' knowledge of 

Macroeconomics, and the chapters of the main literature listed in the syllabus on the 
subject are independently studied by the student in depth. In order to check the 
knowledge of the students on the topic they have studied, the teacher answers questions 
in practical lessons. In addition, due to the large amount of graphical information in the 
subject, each student is required to submit a summary. 

Students' mastery of knowledge and summaries of each topic, as well as their 
activity in the lesson, affect their overall grade. 

Students must submit all assignments on time. Resubmission of assignments that 
have been missed is not allowed. 
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Quantitative methods in economics (Compulsory)  
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1. Course Description 
 

The course introduces students to matrices, systems of linear equations, 
modeling processes, and performing efficient computations. 
 

2.Course Pre-requisites 
No prerequisites required. 

 
 

3.Course objectives  
The purpose of the course “Quantitative Methods in Economics” is to develop students’ 

logical, algorithmic, and abstract thinking, to foster mathematical reasoning, and to train them to 
clearly and convincingly express their own ideas, opinions, and conclusions. It also aims to form 
practical skills and competencies based on the knowledge acquired. 
In addition, the course teaches students to master and apply the mathematical apparatus 
necessary for solving theoretical and practical economic problems, as well as to construct and 
analyze mathematical models of economic tasks. 

 
4. Learning Outcomes 

Students will be able to: 
- solve linear programming problems; 
- solve transportation problems; 
- solve nonlinear programming problems; 
- solve matrix game problems; 
- express conclusions clearly. 

5. Independent learning and assignments  
Independent work is carried out with the purpose of deepening students’ 

knowledge of this subject. 
The assignments consist of individually prepared problems and theoretical questions 
for each student, organized by topic. They are designed to apply the methods studied in 
this course to practical economic problems and include the following: 

1. Matrices and operations on them. Solving systems of linear equations. 
2. Solving economic problems that can be formulated as linear programming 

tasks. 
3. Applying linear algebra methods to solve optimal planning and allocation 

problems. 
4. Solving economic problems that can be formulated within game theory and 

making optimal decisions. 
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Python programming basics (Elective) 
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1.Course description 

 In this course, students will be introduced to the basic principles and 
programming environment of the Python programming language, which is considered a 
modern and universal programming language. During the course, fundamental concepts 
such as variables, data types, operators, branching and iterative operators, strings, lists, 
sets, arrays, functions, and recursion will be studied. Students will also gain skills in 
working with files, working with Python's standard library, modules such as math, 
datetime, and random. The principles of object-oriented programming - classes, objects, 
inheritance, and multiple inheritance - will also be covered. At the end of the course, 
students will gain practical skills in performing mathematical and statistical operations 
using the NumPy library, generating pseudo-random numbers, and working with data 
sets (DataFrames) using the Pandas library, analyzing them, and processing them. 
 

2. The initial requisites of science 

No prerequisites are required for this subject. 
 

3. Purpose of the Course 
 

The purpose of the course is to develop practical skills in the effective use of the 
Python programming language and modern information and communication 
technologies (ICT) tools in socio-economic areas, in working with data, analyzing and 
visualizing them. This course will provide students with a foundation for mastering such 
subjects as statistical analysis, database work, and economic modeling at the next stages 
of their studies in the fields of International Economics and Management.  

4. Learning outcomes 

Upon successful completion of this course, students will be able to: 
1) They will gain a general understanding of programming fundamentals, 

modern programming languages, and the Python language; 
2) They will learn how to process, store, and analyze data using the Python 

programming language; 
3) They will acquire skills in planning, writing code, testing, and launching 

simple software projects; 
4) They perform data analysis and visualization using Python libraries (e.g. 

pandas, numpy) . 
5. Independent learning and assignments  

I. Independent work is carried out to deepen students' knowledge of this subject 
and involves individual study of the main and additional literature necessary for creating 
a program using pre-selected special literature. 

II. The main goal of a student's independent work is to form and develop 

knowledge and skills for the independent performance of specific educational tasks 

under the guidance and supervision of a teacher. 

III. The following forms are used to organize student independent work: 

• mastery of some theoretical topics using educational literature ; 

• preparation of information (presentation or abstract in electronic form) on given topics; 

• applying theoretical knowledge in practice; 
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• preparing a scientific article, a conference presentation, etc. 
 

IV. The student must submit 3 independent works in the form of individual 
assignments no later than the specified deadline. 

Students must submit all assignments on time. Resubmissions of missed 
assignments will not be permitted. 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 



23 
 

 

Geopolitics (Elective) 
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1. Course Description 

 The course structure is based on two approaches. The first approach is cumulative, 
introducing the theory and practice of research step by step into the content of the 
academic subject. The second concerns the involvement of students in practical work to 
develop the skills necessary for obtaining a quality end product. 
The topics in this course are designed to be studied sequentially. Each topic contains 
sections that discuss the corresponding main idea of the subject being studied. These 
topics are regularly interpreted through exercises, allowing students to consolidate and 
evaluate their understanding of the subjects presented. 

 
. 2. Course pre-requisites 

Prerequisites for this discipline are not required. 
 

3. Course objectives  
1. compilation of analytical comments on the problems of modern geopolitical 
processes and geopolitical processes in this region; 
2. Defining commonality and specifics of geopolitical systems; 
3. Objective analysis of the main trends of modern geopolitical processes.  

 
4. Learning outcomes 

Practical lecture seminars on this subject are conducted in a variety of formats, 
including topic introductions, case studies, discussions, debates, group work, 
colloquiums, and interactive methods.  
The outcome of the subject will help students to shape the following competencies and 
academic skills:  
• analytical skills to understand and research materials on geospatial factors and 
segments of regional and international processes;  
• commenting and reasoning based on analysis and practical examples of geopolitical 
cases;  
• understand geostrategic factors in conducting situational or event analysis through 
different critical forms of thinking, discussing the opponent's academic view, and 
expressing his opinion about it;  

 
5. Independent learning and assignments  

I. Independent learning is carried out to deepen students' knowledge of the course. 
It includes individual study of the primary and additional literature necessary for case-
study analysis and project work. 

The main requirements for independent learning for students are as follows: (1) 
analysis of the given case-studies and SWOT-analysis; (2) the following are taken into 
account when evaluating tasks: independence, creativity (analytical approach, 
generation of ideas, novelty of problem setting, attention to problem solving), 
reasonableness of proposed rules; (3) stylistics (general literacy, ensuring ease of 
understanding texts); (4) consistency of presentation. 

II. Students perform independent tasks (7) in the form of individual assignments 
no later than the indicated deadline (a case-study analysis, compiling a glossary of 
terminology for new types of diplomacy (30 words), using social media in diplomacy 
(students' presentations), analysis of social media pages of the Ministry of Foreign 
Affairs and its diplomatic missions abroad (comparative analysis), A SWOT-analysis, 
individual project work).  
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Students must submit all assignments on time. No resubmission of missed assignments 
will be allowed. 
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Introduction to sustainability science course (Elective) 
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1.Course description 
 

Sustainability science has emerged in recent years as a new scientific discipline, at 
the interface between environmental science and sustainable development. Key 
objectives of the discipline are to develop an understanding of the basics of human -
environment systems and explore current dynamics. Within the course we will examine 
the sustainability approaches in solving development issues in different regions of the 
world and look at the most and least sustainable practices in those regions.  

Sustainable development is defined as “development that meets the needs of the 
present without compromising the ability of future generations to meet their own 
needs” (Brundtland Report, 1987) and evidences an increasing interest and concern 
about the management of environmental resources worldwide. Whereas sustainable 
development remains an almost abstract concept that is never straightforward to 
implement, it is broadly described in terms of striking the right balance between 
economic growth, improved social welfare and environmental protection. 

This course is designed to allow students to explore the frontiers of knowledge in 
sustainability science through lectures, directed reading materials/videos, problem-
based learning and group projects. 

 
2.Course pre-requisites 

No prerequisites 
 
 

3.Course objectives  
  
 
The course is meant to offer an opportunity for candidates that may not have prior 

knowledge of sustainability science, to study a range of environmental issues from a 
scientific perspective. Although other dimensions (such as social, cultural, economic and 
political aspects) may be considered, the course primarily seeks to provide scientific 
knowledge and understanding enabling the students to review environmental issues as 
an important aspect of sustainable development more objectively. This would enable 
them to assess the dimension of the issue and to consider alternative strategies for its 
resolution. 

The course seeks to provide basic environmental literacy and sustainability 
science for candidates who would later pursue a wide variety of careers, but it is also 
meant to encourage and provide basic knowledge to others who would opt for careers 
directly related to the environmental field. To promote a more holistic framework of 
sustainability issues, the approach adopted must necessarily be interdisciplinary, 
involving inputs from various fields related to the issues being studied. While ensuring 
that the course provides a global perspective, candidates will be also encouraged to 
explore with the local and regional dimensions of the environmental issues being 
studied. 

 
4.Learning outcomes 

The course seeks to help students to: 
• acquire and apply scientific knowledge about environmental issues in order to 

understand the underlying scientific concepts; 
• develop a deeper understanding of environmental issues by relating scientific 
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knowledge with other perspectives,; 
• acquire the necessary problem-solving skills that would enable them to examine 

and propose alternatives to a variety of environmental problems; 
• develop pro-environmental values and attitudes that foster environmental 

responsibility; 
• critically evaluate their attitudes, behavior and values and consequently adopt 

a more sustainable lifestyle. 
  

5. Independent learning and assignments  
Independent work is designed to deepen students’ understanding of the subject. It 

requires students to search, select, analyze, and study materials on themes 
recommended by the instructor and posted on the course Moodle platform. 

Assignment 1. 
Based on the materials posted on Moodle, each student independently selects a 

topic related to the world economy. Using textbooks and learning resources, the student 
collects, analyzes, and organizes the information to prepare the theoretical part of a 
scholarly essay. This part of the essay must demonstrate familiarity with the works of 
well-known scholars, the ability to analyze and systematize existing sources, to provide 
critical evaluations, and to highlight the most significant ideas and arguments.  

Assignment 2. 
Building on the first assignment, students prepare the applied (analytical) part of 

the essay. For this task, students are expected to use academic articles published in 
reputable journals (e.g., indexed in Google Scholar) relevant to their chosen topic. The 
applied section should demonstrate the student’s ability to apply theories studied in 
class, analyze real-world cases, and make use of statistical data and research methods 
from credible sources. 

Students are required to complete two individual assignments within the specified 
deadlines. These assignments should reflect the ability to independently investigate an 
economic problem, reach well-founded conclusions, and propose constructive 
recommendations for improvement. 

Assignments submitted form part of the ongoing assessment of the course and will 
be graded accordingly. All assignments must be submitted on time. Late submissions 
will not be accepted. 

Attendance Policy 
Students are expected to attend class regularly. Failure to attend class regularly 

may result in a reduction of the student's overall grade. 
The students who fail to obtain at least 60% (36 points) of the total points (60 

points) allocated for active participation of students in classes, the relevant assignments 
will not be allowed to enter the final exam for the course. 

Detailed evaluation criteria for each assignment are uploaded onto the 
corresponding platform. Students must complete the assignments within the terms set 
by the teacher. It is strictly forbidden to violate the rules of etiquette established in the 
appropriate order at the University. In case the plagiarism is revealed the corresponding 
work will be evaluated with 0 point. 
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Second year fourth semester 

English IV (Intermediate) (Compulsory) 
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1. Course description 
 Students enrolled in the course of “Professional English in Use” will experience 
the Intelligent Business Intermediate in their classes. This course aims to serve as a 
practical guide to introduce language learners to the world of Business English 
instructions; financial environment, as well as, to boost students’ ability to deliver 
instruction to both pre-professional and working fields. Intelligent Business is oriented 
to develop learners’ not only speaking and writing skills, but there are a lot of mate rials 
to uplift other skills like, reading, listening and coping with different real practical 
cases.  
The course reflects the fast-changing world of business and finance with thoroughly 
updated material from authentic sources such as the magazines “The Economist” and 
“Finance”. This course consists of 15 topic-based units (Intelligent Business) designed 
to develop the communication skills and business/finance knowledge that students 
need to succeed in today’s world.  
 

2.Course pre-requisite: 
 English 1 (Intermediate) 

 
3. Learning outcomes: 

 Learning outcomes upon finishing the course:  
Students should know:  
-Intermediate business vocabulary;  
-to communicate in practical, business oriented situations; 
-to use business vocabulary appropriately;  
-to write e-mails, memos, reports, minutes, press-releases, business and information 
letters. 
-to discuss and respond to the issues in the articles;  
-to use business language skills (giving presentations, negotiating, telephoning, giving 
teleconferences, etc.);  
-to read and understand messages, letters, etc. and to respond appropriately  
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 English IV (Advanced) (Compulsory) 
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1.Course description:  
Students enrolled in the course of “Professional English in Use” will experience 

the Upper Intermediate Intelligent Business and Professional English in Use Finance in 
their classes. This course aims to serve as a practical guide to introduce language 
learners to the world of Business English instructions; financial environment, as well as, 
to boost students’ ability to deliver instruction to both pre-professional and working 
fields. Intelligent Business and PEU Finance are oriented to develop learners’ not only 
speaking and writing skills, but there are a lot of materials to uplift other skills like, 
reading, listening and coping with different real practical cases.  

The course reflects the fast-changing world of business and finance with thoroughly 
updated material from authentic sources such as the magazines “The Economist” and 
“Finance”. This course consists of 15 topic-based units (Intelligent Business) and a 
number of topics from PEU Finance designed to develop the communication skills and 
business/finance knowledge that students need to succeed in today’s world.  

 
2. Course Objectives:  

The main objectives of the course “Professional English in Use” are to master 
various language, social, business and finance skills. Enhance students’ communicative 
competence in economic context. This course recognizes the need to learn about 
business and finance concepts, developments and how business and finance work in 
different cultures. As authentic materials: The Economist and Finance magazines are 
used as unique resource of insights into news throughout the world. The aim of the 
course is to lead students from B2+ level to C1 level.  
 

 
3. Learning outcomes:  

Learning outcomes upon finishing the course:  
Students should know:  

• Upper-Intermediate business and finance vocabulary;  
• essential economic information;  
• how to use language skills to get necessary information from various sources;  
• social and cultural differences.  

Be able:  
• to understand English lectures and employ their skills to participate in various 

discussions during the lesson.  
• to communicate efficiently with other people and understand social roles of other 

participants;  
• to use modern technologies and devices to solve communicational problems;  
• to use business and finance vocabulary appropriately;  
• to discuss and respond to the issues in the articles;  
• to use business and finance skills (giving presentations, negotiating, telephoning, giving 

teleconferences, etc.);  

• to read and understand messages, letters, etc. and to respond appropriately.  
• to write e-mails, memos, reports, minutes, press-releases, business and information 

letters. 
 
 
 
 
 
 



37 
 

 

Macroeconomics (Compulsory) 
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1.Course Description 

 The “Macroeconomics” course covers the application of macroeconomic analysis 
to government policy. This course presents the main concepts and issues of 
macroeconomics, as well as the fundamentals of conducting macroeconomic policy. 
Topics include methods for calculating macroeconomic indicators, various models of 
macroeconomic equilibrium, fiscal and monetary directions of macroeconomic policy, 
issues of economic growth, balance of payments, and exchange rates. 

 
2. Course pre-requisites  

 
Microeconomics 

3.Course Objectives 

The course aims to develop students’ skills in applying macroeconomic analysis 
tools and constructing macroeconomic models, solving quantitative and qualitative 
problems, and conducting research and economic analysis. 

4. Learning Outcomes 

By successfully completing this course, students will acquire the following skills:  

1. Demonstrate knowledge of the fundamental concepts of macroeconomics. 
2. Understand the laws governing the functioning of the modern economy at the 

macro level. 
3. Explain factors affecting economic growth using neoclassical models. 
4. Analyze economic conditions in the short and long-term using macroeconomic 

equilibrium models (Keynesian model, AD/AS; IS/LM) and represent them 
graphically. 

5. Assess the impact of monetary and fiscal policy on macroeconomic variables 
and evaluate their interactions. 

6. Explain the balance of payments, its components, exchange rates, and the 
factors influencing them. 

7. Identify economic development issues in different countries using international 
statistical data to determine and compare trends in economic indicators such as 
economic growth, employment, inflation, government debt, money supply, 
exchange rates, and reserve changes. 

 

5. Independent Study and Self-Directed Work 

         Independent work is conducted to deepen students’ knowledge of the 
Macroeconomics course. Students study the relevant chapters of the main literature 
listed in the syllabus independently and in depth. To assess students’ understanding of 
the topics, assignments are given for each topic, which must be submitted on the Moodle 
system before the specified deadline. Written assignments are graded up to 4 points.  
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In addition, oral questions and answers are conducted on the studied topics and graded 
up to 6 points. Students’ mastery of each topic and participation in class affect their 
overall grade. 

All assignments must be submitted on time. Late submissions are not allowed for 
resubmission. 
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Marketing (Compulsory) 
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1. The course description  
The marketing course is aimed at providing students with an understanding of the 

principles of Marketing and focuses on the management of the marketing activities and 
how marketing relates to overall organisational functioning. Such topics as branding and 
product development, pricing strategies, marketing research, promotion are included.  

 
 

2. The course prerequisites  
 

The Economics  
 

3. The course objective 
 

The course is aimed at equiping students with the fundamentals of marketing, 
forming competencies to apply international marketing tools in them, to ensure that 
they have a deep understanding of the categorical apparatus of the science and being 
able to apply it correctly in practice, developing critical evaluation skills of the 
phenomena dealing with offering products to consumers. 

 
4. Learning outcomes 

    By the end of the course the students will be able: 
1. to assess market potential, understand and analyze customer behavior, and focus 
resources on specific customer segments; 
2. to develop a new product and to take effecitve decisions dealing with branding  
3. to set the most efficing prices for the goods and servives to be offered to the 
consumers;  
4. to understand the role of distributors, retailers, and other intermediaries in delivering 
products;. 
5. to develop an effective mix of communication efforts. 

 
 

5. Independent learning and assignments  
During the course, students independently prepare 5 tasks and submit them within 

the specified time limits: 
Assignment 1. Students will independently study the chosen topic within the scope 

of marketing and make a presentation in the form of a team of 2-3 students. The students 
will be provided with the list of the topic for independent learning. 

In addition, students are required to submit the following thee individual tasks in 
the form of an essay:  

Essay 1. The branding strategy of a certain company in Uzbekistan. You are 
required to choose a company operating in Uzbekistan and give an overview of the 
branding strategy of the company. You are required to pay attention to the following 
aspects while writing an essay:   

Give a brief information about the operation of the company you have selected and 
the products offered by the company. 

Explain the branding strategy that is used by the company.   
Essay 2. The changing marketing landscape in the era of digitalization. You are 

required to pay attention to the following aspects while writing an essay:   
Provide a detailed comparison of the traditional marketing landscape and the one 

in the new digital era; 
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Explain your answer in an example of the marketing tools used by a certain 
company operating in Uzbekistan. 

Essay 3.  Why to hire a marketing specialist in 2024? You are required to pay 
attention to the following aspects while writing an essay:  

Specify the general qualities and expertise that employers value in marketing 
specialists today. 

Give an example a certain product or service offered in Uzbekistan to explain the 
importance of a marketing specialist in promoting it. 

 
In the middle of semester students are required to take a midterm exam consisting 

of multiple choice questions. 
At the end of the course, students are required to submit project work on a 

marketing plan for offering a good or service (with concept and practical part) working 
in teams of maximum 3-4 students each. 

 
The students who fail to obtain at least 60% (36 points) of the total points (60 

points) allocated for active participation of students in classes, the relevant assignments 
will not be allowed to enter the final exam for the course. 

Detailed evaluation criteria for each assignment are uploaded onto the 
corresponding platform. Students must complete the assignments within the terms set 
by the teacher. It is strictly forbidden to violate the rules of etiquette established in the 
appropriate order at the University. In case the plagiarism is revealed the corresponding 
work will be evaluated with 0 point.  
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Probability and statistics (Compulsory) 
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1. Course description  
 
The course is intended for students studying probability theory and 

mathematical statistics in the field of economics and management. This subject 
teaches students study the laws of random events, random variables and 
distribution functions. Draw conclusions and make decisions in cases where there 
are random influences. It teaches how to put statistical data into a certain 
mathematical system and draw scientific and practical conclusions using statistical 
data. The study of this subject provides the necessary knowledge for studying the 
course "Econometrics". In teaching this subject, special attention is paid to the 
analysis and forecasting of economic process. 

 
2. Course pre-requisists  

 
 Studying the discipline should be based on the knowledge, skills and 
competencies acquired in the process of studying the disciplines  "Calculus-1" and 
"Calculus-II" CALC12C6.    
 

3. Learning outcomes 

Upon successful completion of this subject, students will acquire the following 
skills: 

1. Calculate the probability of random events occurring in economics and apply the 
laws of large numbers to this process; 

2. Construct the law of sample distribution and calculate its main quantitative 
indicators; 

3. Calculate the numerical characteristics of the distributions of discrete and 
continuous random variables; 

4. Calculate correlations between random variables and use them to determine 
economic development trends; 

5. Can calculate the correlation coefficient and construct linear regression;  
6. Know how to construct polynomials, histograms, confidence intervals; 
7. Could test hypotheses and predict the future using economic data; 
8. Can interpret and summarize the results of the analysis. 

 
5. Independent learning and assignments  

Independent work is carried out in order to deepen students' knowledge of this 
subject. Assignments consist of problems and theoretical questions prepared 
individually for each student on the topic. They consist of problems designed to apply 
the science of probability and statistics to economic problems in 3 area: 

1. Probability theory. Random events. Solving economic problems. 
2. Random quantities. Solving economic problems; 
3. Mathematical statistics. Solving economic problems; 
All assignments are organized through the university's LMS system, and students must 
upload completed assignment answers (in PDF format) to the system within 1 week. 
Resubmission of missed assignments is not allowed. 
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International Tourism (Elective) 
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1. Course description 
Within the framework of the curriculum, "International Tourism" is a field of science 
that comprehensively studies travel conducted beyond national borders, its economic, 
social, cultural, political, and environmental impacts, the formation, development, and 
management systems of international tourism flows, as well as processes related to 
cooperation between different countries, the global tourism market, and the activities of 
international organizations, including the role and potential of Uzbekistan in the world 
tourism system. 

2. Course pre-requisites 
Prerequisites are not required for this course. 
 

3. The objective of the course 
The main goal of studying the subject is to form a systematic vision among students 

regarding global processes in the tourism sector and to prepare qualified specialists who 
can operate effectively in the international tourism environment, and who are capa ble 
of developing and implementing tourism products based on international standards and 
trends. 

4. Learning outcomes 
 Students who master this subject will possess the following knowledge, skills, and 

competencies: 
 

• understand the basic concepts, principles, and stages of development of 
international tourism; 

• gain an understanding of the world tourism market, its structure, and its 
participants; 

• analyze the political, economic, environmental, and social factors affecting 
international tourism; 

• evaluate the tourism resources and potential of different regions and countries;  
• know how to work with legislation and regulatory documents governing 

international tourism activities; 
• analyze the place of Uzbekistan in the international tourism system and provide 

proposals for its development; 
•acquire practical skills in developing and implementing competitive tourism 

products in the field of international tourism; 
•understand the activities of international organizations (UN World Tourism 

Organization, UNESCO, etc.) and evaluate their impact on tourism. 
 

5. Independent learning and assignments  
Independent work helps students master lecture materials more deeply and 

develops core professional and academic competencies that allow for the analysis of 
processes in the tourism sector and the comparison of trends in the development of 
states, regions, and tourism. Critical thinking is developed: skills in defining problems, 
identifying causes, and proposing solutions are formed (for example, in the context of 
sustainable tourism or crisis conditions).  

As part of their independent work, students apply theoretical knowledge to 
practice, conduct research based on a selected topic, prepare presentations, and solve 
problem-based issues. Tasks may be presented in both written and oral forms. 

Assignments for independent education in the "International Tourism" course:  

• Analysis of a country's tourism potential; 
• Comparative analysis of tourist flows; 
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• Research on the tourist specialization of a region; 

• Case assignment: organizing an international tour; 

• Tourism in the context of global challenges. 
 

All assignments are organized through the university's Moodle.uwed system, and 
students must upload their completed assignments (in PDF format) to the system within 
one week. Students must submit all assignments on time. Resubmission of overdue 
assignments is not permitted. 
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Green economy (Elective) 
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1. Course description 

 Within this course, students will gain a deep understanding of the subject and 
objectives of the “Green Economy” course, its role in economic science, and the 
theoretical and methodological foundations for studying the principles and mechanisms 
of managing green development in the modern economy. The purpose of mastering the 
“Green Economy” course is to provide students with a general understanding of the 
green economy in the contemporary world, its implementation in various countries and 
in Uzbekistan, its essence, and the conditions for developing economic sectors in a 
sustainable and environmentally friendly manner. 

2. Course pre-requisits  

No prerequisites are required for this course. 

3.Course objective 

The objective of the course is to provide comprehensive knowledge on 
understanding the “green” economy in the modern world, the features of international 
legal regulation, and the foundations for creating and operating a green economy in 
Uzbekistan. It also focuses on understanding its content in relation to the development 
of national economic sectors and on developing practical skills in the field of the green 
economy. 

4. Learning outcomes 

Upon successful completion of this course, students will acquire the following 
skills: 

1. The ability to search for information, perform critical analysis and synthesis, and 
apply a systematic approach to solving assigned problems. 

2. The ability to use local and foreign sources to collect necessary data, analyze it, 
and prepare informational reviews and analytical reports for solving 
professional problems. 

3. Knowledge of the fundamentals of creating and managing a “green” economy, as 
well as methods for developing management decision options in business and 
justifying their selection based on the principles of the green economy. 

4. The ability to develop mechanisms for implementing ecological and economic 
policies at various levels, and to evaluate proposed measures, projects, and 
activities considering their socio-economic and environmental consequences. 

5. The ability to use general scientific methods—systematic, comparative, and 
general logical methods—as well as empirical methods such as surveys, 
observations, and document analysis, for analysis, synthesis, induction, and 
critical thinking. 

6. Practical skills to assess the effectiveness of proposed measures and projects, 
taking into account their socio-economic and environmental impacts. 

5. Independent learning and assignments  
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To deepen their knowledge, students are required to engage in independent study, 
which involves studying the relevant chapters of the main and additional literature 
listed in the curriculum. During the course, students are also expected to complete 
practical assignments aimed at developing skills in sustainable development, ecological 
and economic analysis, and evaluation of green strategies. These assignments include: 

• Evaluating the principles and objectives of the green economy (essay, 2–3 
pages). 

• Analysis of the “green” sector of the national economy (brief SWOT 
analysis). 

• Developing a green project concept (short project, 4–5 pages + oral 
presentation). 

• Comparing green strategies of different countries (comparative table + 
analytical note, 3 pages). 

• Economic evaluation of ecosystem services (report, 4–5 pages + tables with 
calculations/assessments). 

All assignments are organized through the university Moodle system, and students 
must submit their completed assignments (in PDF format) within one week. All 
assignments must be submitted on time; late submissions will not be accepted or re -
evaluated. 
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Specialist speech culture and public speaking (Elective) 
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1.Course description 

 
            Based on the Decree of the President of the Republic of Uzbekistan No. PF-5850 

dated December 21, 2019, "On measures to radically increase the prestige and status of the 

Uzbek language as a state language," and Decree No. PF-6084 dated October 20, 2020, "On 

measures to further develop the Uzbek language and improve language policy in our 

country," as well as the resolution "On approval of the Concept for the development of the 

higher education system of the Republic of Uzbekistan until 2030," it is appropriate to 

organize language teaching based on a new approach to increase the quality and efficiency 

of language education. The "Concept for the development of the Uzbek language and 

improvement of language policy in 2020-2030" sets the task of "further improving the state 

language teaching system in educational organizations and increasing its prestige as a 

language of science" by "establishing a system for teaching the subject 'Application of the 

Uzbek Language and Speech Culture in the Field' in state higher education institutions where 

education is conducted in other languages." 

To this end, the subject "Speech Culture and the Art of Oratory for Specialists" is 

recommended as an elective for students of the University of World Economy and 

Diplomacy. The program includes knowledge on politics, economics, and language—their 

mutual relationship—speech culture and the art of oratory, communicative classification of 

the speech of political scientists, lawyers, and economists, the history of oratory 

development, mastery of speech techniques and extralingvistic tools for diplomats, methods 

of using "black rhetoric," psychological foundations of the art of oratory, speech skills, and 

specific aspects of an orator's speech. 

The teaching of this subject consists of forming knowledge, skills, and competencies 

in theoretical and practical aspects, including speech culture and oratory, the expression of 

the history of oratory in the mirror of speech practice and culture, the communicative 

classification of a specialist's speech, historical stages of oratory, methods of mastering 

speech techniques and skillful use of the voice, and the psychological and extralingvistic 

foundations of speech. 

The main tasks of the subject: 
- To form an understanding among specialists of the factors that create the 

communicative qualities of speech; 
- To strengthen knowledge and skills regarding paying close attention to speech 

and mastering the skills of constructing written and oral speech based on creating a 
scientific-analytical understanding of speech culture, purity, effectiveness, 
appropriateness, accuracy, and logic, and especially speech correctness; 

- To form the ability to masterfully use lexical-grammatical, spelling, phonetic, 
orthographic, and pronunciation factors during the speech process according to the 
requirements of the situation and reality; 

- To form and improve the skill of using professional speech in various situations, 
applying field-specific knowledge in practice, and speaking in accordance with language 
norms; 

- To create opportunities for expressing oral speech at a high level;  
- To educate the thinking talent of students and increase their potential to speak 

masterfully about content. 
 

2. Course prerequisites 
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None 
 

3.Course objectives  
 

The objective of the subject is to form practical skills aimed at developing students' 
professional communication skills, the ability to correctly use speech in legal situations 
related to any foreign policy or foreign economic status, increasing pragmatic  efficiency 
in the process of entering communication, forming the skill of highly accurate and 
rational use of literary language tools, the ability to create texts in accordance with 
logical-semantic and linguistic norms, and developing the potential for effective 
communication with the population. 

Tasks of the module: 
- To form an understanding among specialists of the factors that create the 

communicative qualities of speech; 
   - To form practical knowledge on speech culture, the art of oratory, and 

communication culture, and to introduce the norms and criteria of speech; 
- To strengthen knowledge and skills regarding written and oral speech 

construction based on a scientific-analytical understanding of speech purity, 
effectiveness, appropriateness, accuracy, logic, and especially correctness;  

- To form the skill of constructing pragmatic speech (oral and written) for 
students of various fields and to develop different communication skills in various 
situations using language units appropriately in professional speech;  

- To form the ability to skillfully use lexical-grammatical, spelling, phonetic, and 
pronunciation factors during the speech process according to the situation;  

- To improve the skill of applying professional speech and field-specific 
knowledge in accordance with language norms; 

- To create opportunities for high-level oral expression; 
- To educate students' thinking talent and increase their potential for masterful 

speaking. 
 

 
4. Learning outcomes 

 
              As a result of mastering the subject, the student will:  

• possess scientific-theoretical knowledge regarding the subject of oratory, criteria 

of speech culture, and linguistic and extralingvistic aspects of speech; 

• possess the skill to perfectly construct a text for a public lecture; 

• form polemical skills in communication; 

• acquire the skill to construct correct and effective speech; 

• be able to express their thoughts at a high level while observing the norms of the 

literary language; 

• learn to use the descriptive tools of language in communication; 

• possess skills to identify factors that have a negative impact during the speech 

process and how to overcome them; 

• acquire the skills to work with media materials, write notes, analyses, and 

articles, and summarize, expand, shorten, and conclude information; 
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• master the speech techniques of an international field specialist, forming the skill 

to use extralingvistic tools and all types of rhetoric; 

• learn the requirements of formal speech in a professionally oriented language;  

• be able to express thoughts at the required level (orally and in writing);  

• know how to appropriately use language styles in professional activities;  

• correctly apply the lexical and terminological norms of speech; 

• gain knowledge about the practical essence of the components of cultural 

communication; 

• achieve the appropriate use of speech types and norms; 

• be able to skillfully select language units; 

• form skills in cultural expression of thought and creating speech texts;  

• possess skills for public speaking in various audiences; 

• master communication and interaction techniques and methods of presenting 

information; 

• form speech skills within their field and specialty.  

 

 

5. Independent learning and assignments  
 

 Independent work is conducted to deepen students' knowledge of this subject 

and involves the preparation of creative and written work intended for the independent 

mastery of the provided information.       

 Students are recommended to prepare independent works on topics for 
independent study and present them enriched with presentations and infographics, 
write articles, and develop case studies. At the same time, approximate topics are 
provided, aiming to enrich students' vocabulary and develop their oral and written 
speech. 
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Second foreign language 

SECOND FOREIGN LANGUAGE 1 

French 1 
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German language 1 
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Spain language 1 
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Italian language1 
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Turkish language 1  
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Course Description 
The main objective of the course “Second Foreign Language 1” is to provide future 

economists, diplomats, and lawyers with knowledge of the normative rules of the 

phonetic, grammatical, and lexical systems of the modern literary foreign language. It is 

the first course of four students will take in a second foreign language. The course aims 

to develop students’ oral and written communication skills and to build proficiency in 

accordance with the norms of the literary language. 

The program is designed with a focus on communication. It is structured to develop 

students’ competencies in socio-political, popular scientific, and journalistic contexts, as 

well as within their chosen fields of specialization and future professional activities. The 

course “Second Foreign Language” is designed for four semesters.  

The primary goal of language instruction at the university is to develop sufficient 

communicative competence for intercultural communication, while forming and 

enhancing individuals who are able not only to work in a foreign language in the future, 

but also to use it effectively in solving important real-life tasks. 

 

Course Prerequisites 
 No prerequisites are required for this course. 

 

Course Objectives 
          The course “Second Foreign Language 1” course is not directly linked to the 

production process. However, it plays a significant role in training qualified specialists 

at the University of World Economy and Diplomacy who meet international standards 

in all respects. 

At all stages of education, the primary goal of foreign language teaching is to 

develop students’ communicative competence in a foreign language, enabling them to 

operate in everyday, academic, and professional spheres within a multicultural world.  

Foreign language communicative competence is defined as the ability to apply 

acquired knowledge, skills, and abilities in the target language during the process of 

communication. 

“Second Foreign Language 1” course is an independent and complete program 

with its own content and structural organization. 

Grammar (morphology and syntax) is studied in close connection with 

vocabulary. In the first semester of the second year, the foundations of grammar are 



71 
 

 

covered. Classroom activities, based on the objectives of each lesson and ongoing 

assessment requirements, include:  

− Question-and-answer activities and thorough study of new vocabulary 

− Gap-filling exercises 

− Sentence completion tasks 

− Discussion of the text read in dialogue form 

− Role-playing activities 

− Oral retelling of the text read 

− Commentary on read or listened texts 

− Prepared or impromptu presentations on specific topics 

 

Learning Outcomes 
 By the end of the first semester of the second year, students are expected to achieve 

A1 level proficiency and demonstrate the following: 

 Vocabulary should consist of approximately 600 lexical items and phraseological 

expressions.  

Knowledge and Skills 

▪ Listening 

− Understand phrases and expressions directly related to personal needs and 

interests 

− Understand simple directions on how to get to a place 

− Grasp the main idea of simple messages and announcements 

▪ Speaking (Dialogue) 

− Ask and answer simple questions 

− Make and respond to offers and suggestions; use simple everyday forms of 

apology 

− Participate in short conversations 

− Express opinions on familiar topics using simple phrases 

− Perform simple everyday tasks (e.g., buying tickets, shopping, ordering food in a 

café) 

▪ Reading 

− Understand the main content of informational texts on familiar topics  

− Understand short descriptive texts about places or people (with visual support if 

necessary) 

− Understand simple messages such as basic letters and emails 

− Understand and follow simple written instructions or directions 

▪ Writing 

− Write simple personal messages (greetings, notes, emails) 

− Complete simple forms with personal information (full name, address, etc.) 

− Write simple poems and short stories 
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Oreinetal languages 1  
Arabian language 1 
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Chinese language 1  
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Indian language 1 
 



77 
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Persian language 1  



79 
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Japanese language 1 
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82 
 

 

Korean language 1 
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1. Course Description 

The main objective of the course “Second Foreign Language 1” is to provide 

future economists, diplomats, and lawyers with knowledge of the normative 

rules of the phonetic, grammatical, and lexical systems of the modern literary 

foreign language. It is the first course of four students will take in a second 

foreign language. The course aims to develop students’ oral and written 

communication skills and to build proficiency in accordance with the norms of 

the literary language. 

The program is designed with a focus on communication. It is structured to 

develop students’ competencies in socio-political, popular scientific, and 

journalistic contexts, as well as within their chosen fields of specialization and 

future professional activities. The course “Second Foreign Language” is 

designed for four semesters. 

The primary goal of language instruction at the university is to develop 

sufficient communicative competence for intercultural communication, while 

forming and enhancing individuals who are able not only to work in a foreign 

language in the future, but also to use it effectively in solving important real-life 

tasks. 

 

2. Course Prerequisites 

 No prerequisites are required for this course. 

 

3. Course Objectives 
          The course “Second Foreign Language 1” course is not directly linked to 

the production process. However, it plays a significant role in training qualified 

specialists at the University of World Economy and Diplomacy who meet 

international standards in all respects. 

At all stages of education, the primary goal of foreign language teaching 

is to develop students’ communicative competence in a foreign language, 
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enabling them to operate in everyday, academic, and professional spheres within 

a multicultural world. 

Foreign language communicative competence is defined as the ability to 

apply acquired knowledge, skills, and abilities in the target language during the 

process of communication. 

“Second Foreign Language 1” course is an independent and complete 

program with its own content and structural organization. 

Grammar (morphology and syntax) is studied in close connection with 

vocabulary. In the first semester of the second year, the foundations of grammar 

are covered. Classroom activities, based on the objectives of each lesson and 

ongoing assessment requirements, include:  

− Question-and-answer activities and thorough study of new vocabulary 

− Gap-filling exercises 

− Sentence completion tasks 

− Discussion of the text read in dialogue form 

− Role-playing activities 

− Oral retelling of the text read 

− Commentary on read or listened texts 

− Prepared or impromptu presentations on specific topics  

 

4. Learning Outcomes 

 By the end of the first semester of the second year, students are expected to 

achieve A1 level proficiency and demonstrate the following: 

 Vocabulary should consist of approximately 600 lexical items and 

phraseological expressions.  

 

Knowledge and Skills 

▪ Listening 

− Understand phrases and expressions directly related to personal needs and 

interests 

− Understand simple directions on how to get to a place 
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− Grasp the main idea of simple messages and announcements 

▪ Speaking (Dialogue) 

− Ask and answer simple questions 

− Make and respond to offers and suggestions; use simple everyday forms 

of apology 

− Participate in short conversations 

− Express opinions on familiar topics using simple phrases  

− Perform simple everyday tasks (e.g., buying tickets, shopping, ordering 

food in a café) 

▪ Reading 

− Understand the main content of informational texts on familiar topics  

− Understand short descriptive texts about places or people (with visual 

support if necessary) 

− Understand simple messages such as basic letters and emails  

− Understand and follow simple written instructions or directions  

▪ Writing 

− Write simple personal messages (greetings, notes, emails) 

− Complete simple forms with personal information (full name, address, 

etc.) 

− Write simple poems and short stories 
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Second foreign language  

French 2 
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German language 
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Spain language 2 
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Italian language 2  
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Turkish language 2  
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1. Course Description 

 

The main objective of the second foreign language course “Second 

Foreign Language 2” is to provide future economists, diplomats, and lawyers 

with information about the normative rules of the phonetic, grammatical, and 

lexical system of the modern literary foreign language, while developing their 

oral and written communication skills and forming proficiency in literary 

language standards. 

The aim of the course is to develop students’ oral and written speech skills, 

enable them to conduct conversations and discussions, read professional 

literature, and extract information from foreign sources, thereby forming a solid 

foundation for further language development. 

The course is not limited to mastering a foreign language but also aims to 

develop students’ ability to prepare independently, connect theoretical 

knowledge with practical application, and increase their awareness of speech 

culture. 

 

2. Course Prerequisites 

 

No prerequisites are required for this course. 

 

3. Course Objectives 

 

Although “Second Foreign Language 2” course is not directly connected 

to industrial processes, it plays an important role in preparing highly qualified 

specialists at the University of World Economy and Diplomacy who meet 

international standards. 

The “Second Foreign Language 2” course is an independent and 

comprehensive course with its own structure and content. Its primary aim is 

practical: to develop students’ oral and written communication skills, enable 

them to conduct conversations and discussions, read professional literature, 

extract information from foreign sources, and create a strong foundation for 

further improvement of their knowledge. 

Based on the objectives of each lesson, classroom activities include: 

- Knowledge of normative grammar foundations of the studied language; 
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- Ability to write simple letters and emails; 

- Ability to write short essays; 

- Ability to communicate with speakers of the studied language; 

- Participation in interviews related to their field; 

- Participation in formal Q&A sessions; 

- Ability to deliver presentations on specific topics. 

 

4. Learning Outcomes 

  

After successfully completing the course, students will reach an A2 level 

and acquire the following knowledge and skills: 

Vocabulary should consist of approximately 1200 lexical words and 

phraseological expressions. 

Listening: 

- Understand important information from recorded excerpts on everyday 

topics; 

- Identify the main topic of discussions. 

Speaking (Dialogue): 

- Participate in short conversations on everyday topics of personal interest; 

- Engage in planned daily conversations on familiar topics, ask and answer 

questions, and exchange opinions and information; 

- Express agreement or disagreement; 

- Describe living or working conditions, daily activities, likes and dislikes; 

- Describe people, places, and objects using simple expressions. 

Reading: 

- Understand short personal messages and letters; 

- Understand public signs and announcements; 

- Understand simple written instructions; 

- Understand short news items and small articles published in mass media; 

- Find specific information in factual texts such as brochures, 

advertisements, and newspaper announcements. 

Writing: 

- Write short simple letters and messages; 

- Fill in forms with personal information; 

- Write about daily life. 
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Arabian language 2  
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Chinese language 2  
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Indian language 2 

 

 



103 
 

 

 

 
 
 



104 
 

 

Persian language 2  
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Japanese language 2  
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Korean language 2  
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1Course Description 

 

The main objective of the second foreign language course “Second 

Foreign Language 2” is to provide future economists, diplomats, and lawyers 

with information about the normative rules of the phonetic, grammatical, and 

lexical system of the modern literary foreign language, while developing their 

oral and written communication skills and forming proficiency in literary 

language standards. 

The aim of the course is to develop students’ oral and written speech skills, 

enable them to conduct conversations and discussions, read professional 

literature, and extract information from foreign sources, thereby forming a solid 

foundation for further language development. 

The course is not limited to mastering a foreign language but also aims to 

develop students’ ability to prepare independently, connect theoretical 

knowledge with practical application, and increase their awareness of speech 

culture. 

 

2Course Prerequisites 

 

No prerequisites are required for this course. 

 

4 Course Objectives 

 

Although “Second Foreign Language 2” course is not directly connected 

to industrial processes, it plays an important role in preparing highly qualified 

specialists at the University of World Economy and Diplomacy who meet 

international standards. 

The “Second Foreign Language 2” course is an independent and 

comprehensive course with its own structure and content. Its primary aim is 

practical: to develop students’ oral and written communication skills, enable 

them to conduct conversations and discussions, read professional literature, 

extract information from foreign sources, and create a strong foundation for 

further improvement of their knowledge. 

Based on the objectives of each lesson, classroom activities include: 
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- Knowledge of normative grammar foundations of the studied language; 

- Ability to write simple letters and emails; 

- Ability to write short essays; 

- Ability to communicate with speakers of the studied language; 

- Participation in interviews related to their field; 

- Participation in formal Q&A sessions; 

- Ability to deliver presentations on specific topics. 

 

4. Learning Outcomes 

  

After successfully completing the course, students will reach an A2 level 

and acquire the following knowledge and skills: 

Vocabulary should consist of approximately 1200 lexical words and 

phraseological expressions. 

Listening: 

- Understand important information from recorded excerpts on everyday 

topics; 

- Identify the main topic of discussions. 

Speaking (Dialogue): 

- Participate in short conversations on everyday topics of personal interest; 

- Engage in planned daily conversations on familiar topics, ask and answer 

questions, and exchange opinions and information; 

- Express agreement or disagreement; 

- Describe living or working conditions, daily activities, likes and dislikes; 

- Describe people, places, and objects using simple expressions. 

Reading: 

- Understand short personal messages and letters; 

- Understand public signs and announcements; 

- Understand simple written instructions; 

- Understand short news items and small articles published in mass media; 

- Find specific information in factual texts such as brochures, 

advertisements, and newspaper announcements. 

Writing: 

- Write short simple letters and messages; 

- Fill in forms with personal information; 
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- Write about daily life. 
 


